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position)	 of	 the	 producers	 in	 regards	 to	 the	 berry	 value	 chains	 and	 the	 knowledge	 and	
innovation	 systems	 they	 are	 a	 part	 of,	 as	 a	 strategic	 area	 pinpointed	 in	 the	 national	 food	
strategy	 is	 knowledge	 and	 innovation.	 In	 order	 to	 achieve	 this	 the	 interviews	 focused	 on	










as	 producers	 and	 in	 what	 drives	 them	 to	 produce	 berries,	 which	 influences	 how	 likely	 a	
producer	 is	 to	be	 innovative	and	open	to	new	ventures	 that	can	help	 to	develop	 the	 local	
industry.	In	addition	to	the	findings	about	producers	and	their	roles	in	value	chains,	the	study	
has	also	served	as	an	example	of	how	policies	and	political	decisions	can	affect	value	chains	






Sverige	arbetar	 för	en	nationell	 livsmedelsstrategi	 för	att	stärka	konkurrenskraften	hos	det	
svenska	 jordbruket,	genom	att	öka	konkurrenskraften	hos	 livsmedelskedjorna	och	öka	den	
totala	 livsmedelsproduktionen,	 i	 förhållande	 till	 konsumenternas	efterfrågan.	Då	bär	 är	 en	




har	 som	mål	 att	undersöka	producenternas	position	 (åsikter	och	branschposition)	 rörande	
bärens	värdekedjor	och	de	kunskaps-	och	innovationssystem	de	är	en	del	av,	då	ett	strategiskt	
område	i	den	nationella	livsmedelsstrategin	är	kunskap	och	innovation.	För	att	uppnå	detta	
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Translations and explanations 






















































The	 Swedish	 government	 has	 recently	 begun	 setting	 the	 goals	 for	 a	 new	 national	 food	
strategy.	The	overarching	goal	of	the	strategy	is	to	increase	the	competitiveness	of	Swedish	
agriculture,	 by	 making	 the	 food	 value	 chain	 competitive	 and	 increasing	 the	 total	 food	
production,	 while	 reaching	 relevant	 environmental	 goals	 (Regeringskansliet,	 2017).	 The	
reason	behind	 the	goal	 is	 a	wish	 to	 create	 growth,	 job	opportunities	 and	 to	 contribute	 to	





Despite	 the	 goals	 of	 the	 food	 strategy	 there	 is	 a	 trend	 for	 decreasing	 agricultural	 land	 in	




















1.1 Background for the case study 
The	berry	production	in	Sweden	has	been	relatively	stable	since	the	turn	of	the	century,	when	
looking	 at	 the	 cultivated	 area.	 What	 has	 changed	 however,	 is	 the	 number	 of	 companies	



































































porridge	 and	 yoghurt,	 it	 would	make	 sense	 for	 Swedish	 berry	 producers	 to	 experience	 a	
revival.		
Not	much	has	been	written	about	the	berry	production	 in	northern	Sweden	in	the	past	20	
years	 apart	 from	 reports	 by	 Elisabeth	 Öberg	 for	 Hushållningssällskapet	 Norrbotten-
Västerbotten.	The	following	part	about	the	state	of	the	berry	production	in	northern	Sweden	








































































































































et	 al.,	 2016),	 with	 the	 vision	 “Mer	 norrbottnisk	 mat	 på	 tallrikarna”	 (“More	 food	 from	
Norrbotten	on	the	plates”,	Stenmark	et	al.,	2016,	p.	30).	This	comes	in	addition	to	the	national	
food	 strategy,	 to	 further	 emphasize	 and	 work	 according	 to	 the	 regional	 conditions.	 The	
strategy	focuses	a	lot	on	regional	collaboration	between	different	value	chain	actors	as	well	
as	 industries	and	 it	has	five	prioritized	areas,	of	which	particularly	three	are	of	 interest	 for	
berry	 producers:	 Competitive	 food	 production	 and	 energy	 supply,	 which	 concerns	 better	
communication	 and	 understanding	 in	 the	 value	 chains;	 competence	 management,	 which	
concerns	 the	development	of	extension	and	education	 in	 the	area	of	production	and	rural	
development;	identity	and	pride,	which	concerns	raising	the	perception	of	products	produced	
in	 the	 region	 by	 increasing	 communication	 and	 collaboration	 between	 industries	 such	 as	
agriculture	and	tourism	(Stenmark	et	al.,	2016).	
While	the	areas	cultivated	with	berries	in	Sweden	have	been	decreasing	over	the	past	20	years	
(Jordbruksverket,	 2000,	 Jordbruksverket,	 2015),	 the	 consumption	 of	 berries	 has	 been	
increasing	(see	figure	5),	both	in	fresh,	frozen	and	most	processed	forms.	This	is	also	reflected	



























































































































1.2  Purpose and aims 
The	purpose	of	this	study	is	to	investigate	the	position	and	perspectives	of	berry	producers	in	
northern	Sweden	in	regards	to	their	opinions	and	industry	position,	by	doing	a	case	study	of	
blackcurrant,	strawberry	and	arctic	 raspberry	producers.	 In	order	 to	 fulfil	 this	a	number	of	
aims	have	been	set:	



























into	 subsections	 based	 on	 the	 research	 aims,	 in	 which	 quotes	 and	 information	 from	 the	
interviews	are	shared.	These	are	divided	into	categories	based	on	groupings	done	during	the	
thematic	analysis,	and	the	themes	are	as	previously	mentioned	based	on	the	data.	Following	







up	to	 it.	The	 last	 section	contains	 the	references	used	 in	 this	 study,	appendix	1	shows	the	






2. Literature review and theoretical framework 
Most	 studies	 concerning	 farmers	 have	 focused	 on	 only	 one	 field	 of	 research,	 such	 as	
economics	or	management,	but	while	this	study	includes	several	frameworks	drawn	from	this	
work	in	order	to	create	structure,	it	takes	a	different	approach.	Rather	than	focusing	on	a	field	
of	 research	 it	 focuses	 on	producers	 and	on	 all	 things	 affecting	 their	 berry	 production	 and	
decisions	 and	 aims	 to	 find	 structural	 key	 points	 important	 for	 understanding	 the	 position	









and	 ready	 to	 find	 that	 extra	 something	which	will	 give	 them	added	 value.	 Added	 value	 is	
always	 seen	 in	 relation	 to	 the	 competition	 and	 in	 order	 to	 truly	 offer	 added	 value	 it	 is	
important	that	the	value	offered	is	unique	and	relevant	as	well	as	appreciated	by	customers	
(de	Chernatony	et	al.,	2000).	In	search	of	this	added	value,	and	for	keeping	production	efficient	




“We	 define	 an	 innovation	 as	 anything	 new	 successfully	 introduced	 into	 an	





trial	only	becomes	an	 innovation	when	 it	 is	adopted	as	part	of	a	process;	many	
	10	
 




Committee	on	Agricultural	Research	 (SCAR)	provides	additional	nuances	 to	 the	 concept	of	






relate	 back	 to	 strategy	 and	 it	 is	 therefore	 important	 to	 include	 scientific	 theories	 about	






1996).	While	operational	efficiency	 is	 important	 strategy	 is	at	 least	equally	 important,	and	





strategic	 positioning	 can	 therefore	 occur	 either	 by	 serving	 few	 needs	 of	many	 customers	
(variety-based	positioning),	broad	needs	of	few	customers	(needs-based	positioning)	or	broad	























• Threat	 of	 substitute	 products	 or	 services	 –	 A	 substitution	 does	 not	 have	 to	 occur	
directly	or	even	in	the	same	industry	in	order	to	threaten	a	product	and	can	be	very	
different	 from	the	product	as	 long	as	 it	 fulfils	 the	same	needs,	offers	a	good	price-
performance	and	comes	with	a	low	switching	cost	for	buyers.		
• Bargaining	power	of	 suppliers	–	 In	a	value	chain	strong	bargaining	powers	held	by	
suppliers	will	mean	that	they	capture	more	of	the	value,	something	which	generally	















































the	 control	 of	 supermarkets	 in	 an	 attempt	 to	 improve	 quality	 and	 access.	 The	 Chilean	
raspberry	value	chain	is	strongly	buyer	driven	with	European	and	American	retailers	setting	
















































2.4 Knowledge and Innovation Systems 
Within	the	field	of	agriculture	the	concept	of	Agricultural	Knowledge	and	Innovation	Systems	
(AKIS)	 has	 been	 considered	 useful	 to	 describe	 the	 system	 rather	 than	 linear	 nature	 of	










Innovation	 has	 increasingly	 become	 the	 responsibility	 of	 businesses	 (EU-SCAR,	 2012),	 due	
primarily	 to	 the	changes	 in	structure	 that	have	occurred	within	 the	agricultural	 sector	and	
market,	 but	 also	 due	 to	 the	 ongoing	 privatisation	 of	 the	 previously	 public	 agricultural	
























created	 by	 farmers,	 researchers	 and	 private	 institution	 alike	 (EU-SCAR,	 2012),	 and	 as	





propose	 a	 model	 in	 which	 the	 agricultural	 producer	 is	 at	 the	 centre,	 and	 with	 research,	
extension,	education	and	support	systems	all	interacting	with	the	producer,	as	well	as	with	



















early	 19th	 century	 (Berndtsson	 and	 Markgren,	 2002)	 with	 the	 purpose	 of	 improving	 the	
economics	of	the	rural	populations.	This	meant	that	they	did	not	only	work	with	agriculture	
but	 also	 with	 schools,	 hospitals	 and	 brokering	 loans.	 These	 activities	 were	 increasingly	
incorporated	into	the	public	sector	over	the	course	of	the	19th	century,	and	in	the	1960’s	even	
the	government	funding	for	agricultural	extension	was	removed	from	the	rural	economy	and	
agricultural	 societies	 (costing	 them	 60-70%	 of	 their	 income)	 and	 instead	 given	 to	 county	
agricultural	boards,	which	have	since	ceased	to	exist	together	with	stable	government	funding	
for	 agricultural	 extension.	 The	 EU	 entry	 did	 however	 bring	 new	 resources	 for	 rural	
development	 projects	 and	 education	 for	 agricultural	 producers	 on	 ecology	 and	 the	
environment,	which	many	of	the	rural	economy	and	agricultural	societies	have	picked	up	and	
incorporated	 into	 their	 work.	 Even	 despite	 the	 loss	 of	 income	 for	 extension	 the	 societies	
continued	their	work,	as	they	were	always	driven	with	a	strong	local	focus	and	with	members	
of	 the	 local	 population	 in	 the	 organisation.	 The	 changes	 in	 policy	made	 them	become	 an	
intermediary	 in	 a	double	 sense,	not	only	were	 they	a	 link	between	 the	public	 and	private	
sector	 for	 knowledge	 but	 they	 themselves	 were	 funded	 through	 both	 private	 and	 public	












3.1 Qualitative research methods 










Within	 the	 realm	 of	 qualitative	 research	 methods	 there	 are	 several	 different	 types	 of	





a	 shared	 experienced	 phenomenon.	 The	 grounded	 theory	 approach	 deals	 more	 with	
developing	 theories	with	 its	 base	 in	 the	 views	of	 the	 participants,	 and	 the	 ethnographical	
approach	aims	to	describe	and	interpret	cultural	patterns	shared	by	a	group,	while	the	case	
study	approach	works	to	develop	and	provide	understanding	of	one	or	more	cases	based	on	





3.2 Selection of participants 
Due	to	the	limited	number	of	blackcurrant	and	arctic	raspberry	producers	in	northern	Sweden,	
a	majority	of	the	producers	to	which	Hushållningssällskapet	could	provide	contact	details	for,	
which	were	 still	 active	 producers,	 in	Norrbotten	 county	were	 selected	 and	 interviewed.	A	
















study	were	 of	 an	 explorative	 style	 focusing	 on	 the	 individual	 experiences	 of	 producers	 in	
regards	 to	 starting	 a	 berry	 production,	 selling	 the	 berries,	 producer	 networks,	 advisory	
support	and	information,	and	perception	of	opportunities	for	processing	of	the	berries.	The	



























The	 analysis	 chosen	 for	 this	 study	 is	 a	 type	of	 thematic	 analysis,	which	 is	 a	 very	 common	
analysis	format	within	qualitative	research	with	the	aim	to	detect	patterns	(themes)	 in	the	








2. Reading	 through	 the	 data,	 and	 potentially	 taking	 notes	 or	 recording	 thoughts	
concerning	the	data;	













The	 meanings	 of	 validity,	 reliability	 and	 generalizability	 differ	 between	 quantitative	 and	
qualitative	approaches,	which	makes	it	important	to	here	note	what	connotations	they	carry	
in	 regards	 to	 this	 (qualitative)	project,	based	on	 the	definitions	offered	by	Creswell	 (2009,	
based	on	Gibbs,	2007):		
Validity	 means	 that	 the	 researcher	 checks	 for	 the	 accuracy	 of	 the	 findings	 by	









definitions,	 and	 prioritizing	 communication	 as	 well	 as	 shared	 views	 and	 protocols	 among	
researchers	and	analysists.	For	validity,	which	 is	a	 strong	point	of	qualitative	 research,	 the	
matter	 is	 to	determine	 if	 findings	 are	 accurate	 from	 the	 standpoint	of	 target	perspectives	








period	as	possible	 (two	weeks)	 to	have	 the	 interviewer	keep	much	 the	 same	mindset	and	









findings.	 This	 process	 was	 not	 possible	 for	 this	 study	 for	 practical	 reasons,	 due	 to	 long	
distances	 between	 interview	 subjects	 and	 the	 need	 to	 conduct	 the	 interviews	 when	 the	
interviewer	was	in	the	area.		





collection	 and	 analysis	 (Creswell,	 2009).	 These	 ethical	 issues	 particularly	 include	 consent	
procedures,	deceptive	activities	such	as	 lying	about	the	purpose	of	a	study,	power	balance	






and	 that	 it	 had	 no	 aim	 to	 criticize	 or	 comment	 on	 actions	 of	 individual	 producers,	 but	 to	




used	 in	 the	 report,	 and	 that	 they	 would	 not	 be	 named	 in	 the	 report	 but	 handled	 as	
anonymously	as	possible,	given	the	low	number	of	blackcurrant	producers	in	the	study	area.		
To	decrease	the	risk	of	a	hierarchical	relationship	between	interviewer	and	interviewees	all	







4.1 The berry value chains 




they	have	been	delivered	 to	processors	or	wholesalers,	making	 it	hard	 to	determine	what	









the	 first	buyer,	who	bought	all	blackcurrants	 in	 the	area	 (apart	 from	minor	quantities	sold	
directly	 to	 consumers)	 and	 froze	 them.	 After	 a	 cider	 factory	 (musteri)	 was	 established	 in	














































agree	 that	 the	demand	 is	 currently	 larger	 than	 the	 supply	when	 it	 comes	 to	 locally	grown	
strawberries.	 Few	producers	 grow	 their	 strawberries	without	pesticides	or	herbicides,	 and	
none	 are	 KRAV-certified.	Most	 producers	 started	 out	 selling	 their	 berries	 to	 a	wholesaler,	
Finnerödja,	 but	 have	 since	 ended	 that	 relationship	 because	 of	 difficulties	 surrounding	
transparency	and	fairness	and	are	instead	selling	directly	to	consumers	through	self-picking	in	
their	 fields.	 Finding	 cultivars	 that	will	 work	well	 in	 their	 northern	 conditions	 have	 been	 a	
problem	at	times,	and	several	producers	report	that	different	cultivars	work	differently	well	







































































Figure	 13.	 The	 key	 themes	 concerning	 the	 strawberry	 value	 chain	 as	 concluded	 by	 the	 interviews.	 *	 Some	
producers	sell	to	Finnerödja,	or	smaller	quantities	straight	to	local	supermarkets.	
	











































Motivation	 is	 a	 clear	 theme	 in	 the	 interviews,	 with	 the	 perceived	 identity	 of	 a	 producer	
together	with	the	reason	for	starting	the	berry	production	making	up	the	main	internal	limits	
of	what	a	producer	is	willing	to	do.	Most	producers	use	the	word	“grower”	when	describing	








































































10. ”We	had	tried	to	grow	barley	here	and	 just	 felt	 that	we	cannot	 let	 it	grow,	become	
overgrown	with	 bushes,	 it	 felt	wrong	when	 there	 has	 been	 so	much	work	 put	 into	
improving	the	soil	here.”	




























18. ”Now	we	only	have	Hildur	 [a	blackcurrant	cultivar],	everyone	only	has	Hildur,	 it	has	
been	only	Hildur	 for	years.	We	have	no	cultivars,	but	 there	 is	nowhere	 to	 take	new	





























































































In	 regards	 to	 the	 relationships	 there	 is	 a	 clear	 difference	 between	 the	 older	 and	 younger	
producers,	where	the	younger	producers	have	to	a	 larger	extent	 looked	for	their	networks	
online,	 and	 found	 them	 in	 less	 formal	 arrangements	 than	 in	 traditional	 producer	
organisations.	They	also	tend	to	focus	more	on	their	relationships	with	their	customers,	whose	
feedback	 they	actively	 look	 for	 in	 regards	 to	 their	produce	and/or	plant	material,	 than	on	
relationships	with	similar	local	producers.	The	older	producers	display	the	opposite	and	are	
more	 focused	 on	 the	 relationships	 between	 producers,	 rather	 than	 with	 customers.	 The	











4.3 Visions for the berry value chain 




Figure	 15.	 The	 key	 themes	 concerning	 the	 producers’	 visions	 for	 the	 berry	 industry	 as	 concluded	 by	 the	
interviews.	
When	asked	for	ideas	or	wishes	the	producers	came	up	with	quite	a	few	products	that	could	
be	 interesting,	 as	 can	 be	 seen	 above	 in	 figure	 15.	Many	 refer	 to	 a	 need	 to	 increase	 the	
perceived	 value	 of	 cultivated	 northern	 berries,	 which	 apart	 from	 arctic	 raspberries	 are	


















































of	northern	producers	 and	processors	on	a	 global	 scale:	 40.	“Scandinavia	needs	a	 sensory	
profile”.	





role	 once	 held	 by	 Hushållningssällskapet	 and	 Länsstyrelsen,	 though	 the	 actors	 can	 be	













entirely	 new	 berries	 could	 be	 found	 abroad.	 Saskatoon	 is	 one	 interesting	 berry	 that	 was	
mentioned,	coming	from	North	America.	As	one	producer	put	it	concerning	their	own	role	and	







5.1 Position of producers following the Five Forces model 





For	 the	blackcurrants	 the	competitors	with	whom	the	northern	producers	experience	 true	
rivalry	is	primarily	foreign	producers,	especially	in	central	Europe,	which	are	benefitting	from	










































moderate	 as	 producers	 employing	 self-pick	 all	 have	 “their”	 regions,	 and	 consumers	 put	 a	
higher	value	on	Swedish	and	local	berries	as	compared	to	imported,	which	also	makes	buyer	
power	and	the	 threat	of	 substitution	moderate.	Producers	 require	no	specific	 inputs	apart	
from	plant	material,	making	supplier	power	moderate.	As	the	market	and	as	it	appears	still	
expanding	when	it	comes	to	pick-your-own	berries,	and	the	costs	of	entering	the	market	is	









































































than	 imported	 berries.	 This	 is	 something	 which	 could	 be	 helped	 by	 research	 to	 look	 at	
chemical	 profiles	 and	 sensory	 tests.	 If	 berries	 from	 northern	 Sweden	 do	 provide	 a	 higher	









5.3 Knowledge and innovation systems 
The	among	producers	perceived	decline	in	both	research	and	extension	focused	on	berries	in	
northern	Sweden	becomes	clear	in	the	interviews.	In	the	case	of	blackcurrants	there	is	also	a	
sense	of	 loss	of	 interest	 from	the	government	as	especially	 the	county	administration	was	
previously	 quite	 involved	 in	 supporting	 the	 blackcurrant	 production.	 The	 strawberry	
production	on	the	other	hand	always	appears	to	have	developed	more	slowly,	driven	more	by	














reasons	 for	 producing	 berries.	 Given	 how	NBG	 is	 a	 producers-only	 network,	 and	 how	 the	
producers	have	generally	not	been	in	any	networks	with	processors	this	comes	across	as	quite	
natural,	and	a	 logical	 leap	would	therefore	be	to	try	to	create	platforms	for	producers	and	
processors	 to	meet.	While	 there	are	discussions	about	 the	processing	 industry,	 this	would	
require	large	quantities	of	produce,	something	which	few	of	the	current	producers	are	able	to	
guarantee	or	even	hope	for	given	the	declining	harvests	of	many	fields.	Another	interesting	




would	 also	 allow	 producers	 to	 focus	 their	 time	 and	 efforts	 on	 their	 cultivation,	 and	 for	
processors	to	be	able	to	focus	on	their	craft,	while	hopefully	developing	partnerships	that	can	





younger	ones	do	not	and	are	 instead	 looking	 for	networks	and	knowledge	 in	other	places,	
something	 which	 could	 be	 used	 by	 creating	 accessible	 online	 resources,	 where	














are	 looking	 to	 Finland	 for	 new	 knowledge	 and	 cultivars,	 and	 there	 should	 be	 reasons	 to	
consider	 a	 collaboration	 across	 the	 borders,	 to	 try	 varieties	 out	 in	 different	 countries	 to	
increase	 the	 potential	 market	 for	 the	 plant	 material	 as	 well,	 and	 to	 use	 resources	 more	
efficiently.	
There	regional	food	strategy	for	Norrbotten	suggests	that	the	county	is	already	aware	of	many	
of	 the	 interventions	 suggested	 here	 when	 it	 comes	 both	 to	 connecting	 producers	 with	
processors	 and	 tourism	 agencies	 and	 events,	 and	 to	 the	 need	 of	 securing	 the	 further	
development	of	competence	in	the	region.	They	also	identify	the	need	to	reach	producers	and	
other	value	chain	actors	to	deepen	the	understanding	of	the	value	chain	for	all	involved,	as	







5.5 Suggestions for future research 







For	 starters	 it	 would	 be	 interesting	 to	 further	 study	 the	 internal	 drivers	 and	 brakes	 of	
producers,	as	this	study	suggests	that	identity	and	motivation	are	crucial	in	determining	how	
a	 producer	 acts	when	 faced	with	 change	 as	well	 as	whether	 the	 producer	 actively	 drives	
change.	Another	important	topic	for	a	future	study	would	be	the	agricultural	knowledge	and	


























The	 national	 food	 strategy	 is	 becoming	 a	 reality	 and	 as	 one	 of	 its	 strategic	 areas	 is	







encourages	 networking	 and	 knowledge	 sharing	 between	 them,	 as	 well	 as	 a	 stronger	
support	 network	 to	 capture	 and	 help	 create	 new	 knowledge,	 which	 is	 the	 basis	 for	
innovation.	 There	 is	 also	 a	 potential	 for	 more	 rural	 networks,	 to	 find	 new	 business	
opportunities	 for	 creating	 added	 value	 to	 consumers	 by	 supporting	 collaborations	
between	 for	example	producers	and	processors,	or	producers	and	 tourism	agents.	The	
study	has	also	found	that	there	are	differences	between	producers,	in	regards	to	how	they	














systematic	 barriers	 and	 opportunities,	 as	 I	 was	 imagining	 that	 for	 example	 improved	
communication	or	infrastructure	would	be	the	key	to	make	producers	into	processors.	What	
I	quickly	started	realising	during	the	interviews	though,	was	that	things	were	not	that	clear-
cut	 in	 reality,	and	 in	my	analysis	 I	 started	seeing	 that	 the	parameters	 that	appeared	 to	be	
hindering	this	shift	was	really	to	be	found	between	the	lines,	or	in	the	matters	not	discussed	































































































































































































































































































är	bara	att	 testa,	det	är	det	som	är	viktigt,	att	 testa,	vi	ympar	en	del	själva,	ber	 folk	skicka	
ympkvistar	så	vi	kan	testa.”	
38. ”Sen	 har	 vi	 ju	 varit	 på	 de	 här	mötena,	 NBGs,	 det	 är	 ju	 jättebra,	 jätteroligt.	Man	 borde	 ju	
anteckna	mer,	man	glömmer	ju	bort.”	
39. ”Jag	har	ju	varit	på	de	här	möten,	de	här	träffarna	och	det	är	ju	jättesvårt,	man	vet	ju	ingenting	
alltså,	så	man	får	ju	fråga.	Det	är	ju	bra,	de	är	hjälpsamma	(NBG).	Man	hör	ju	att	det	är	mycket	
erfarenhet,	man	kan	inte	läsa	sig	till	så	mycket	med	den	här	jordgubbsplanteringen,	alltså	jo	
det	kan	man	ju	hur	man	ska	späda	och	den	här	gödslingen	och	det.	Men	ja	jag	tror	man	måste	
göra	ganska	mycket	misstag	för	att	se	hur	det	blir	just	hos	oss.”	
Visions	
40. ”Skandinavien	behöver	en	sensorisk	profil”	
41. ”Vi	måste	förstå	oss	själva	och	våra	möjligheter”	
42. ”Vi	får	inte	blunda	tills	vi	ska	sälja	det,	det	behövs	en	dialog”	
	
	
